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Ad technology (advertising delivery
technology) is evolving in the sports arena.
Demonstrations are underway for ad
delivery that focuses on the viewer's
emotions and advertising within 3D
images. On the 25th, Netflix announced
that it will broadcast all games of the 2026
World Baseball Classic (WBC) exclusively in
Japan. As sports viewing shifts to online
streaming, advertisers are honing their

technology to make viewing less jarring.

Late July, soccer stadium in the Tokyo
metropolitan area. Black wristbands sway
from the arms of spectators enjoying the
soccer game. This is a demonstration
experiment to explore new advertising
methods that Hakuhodo has begun with
DAZN Japan Investment, which operates
DAZN.

The participants in the experiment were
men and women aged between 10 and 50.
Biometric information such as heart rate is
recorded during the game and correlations
with play are examined. Hakuhodo's
Nobuyoshi Koshimae, who is leading the
project, explains, "Heart rate is one piece
of information that indicates emotions
such as arousal and enthusiasm. Our
hypothesis is that seeing a good play
causes heart rate to rise."
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At a time when favorability increases as

the game progresses

Hakuhodo's plan is to create a system that
displays advertisements that respond to
the viewer's emotions. DAZN analyzes
multiple factors, including match data,
audience biometric information, and the
volume of cheers in the stadium, to infer
emotional changes depending on the
progress of the game. Advertisements are
placed at the time when favorability
towards the brand or product is at its
highest.

Live viewing, which is common for sports,
is more likely to have viewers watch
without skipping ads than on-demand
viewing, but depending on the timing of
the ads, they can be stressful. "By
changing the expression to match the
emotion, it becomes easier for the viewer
to accept," explains Koshimae Nobuyoshi.

What comes to mind is an advertising
initiative unveiled by Anheuser-Busch InBev
(ABI), the world's largest Belgian beer
manufacturer, at Cannes Lions, one of the
world's largest advertising festivals. During
a soccer match, while waiting for the Video
Assistant Referee (VAR) decision, a QR
code is displayed to encourage viewers to
make predictions. If your prediction is

correct, you will receive a bonus.
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By not interrupting the live broadcast
when viewers are watching with bated
breath and instead showing
advertisements that are relevant to their
interests, viewers can watch with high
concentration and without feeling
uncomfortable. Koshimae Nobuyoshi
evaluates the campaign as "not only does
not detract from the viewing experience,

but it also makes it even more exciting."

DAZN and Hakuhodo also plan to measure
viewers' "comfort/discomfort." By allowing
users to choose which team they are
rooting for on the app, and by making
inferences based on video viewing history,
it is possible to predict emotions linked to
the progress of the game. The plan is to
begin visualizing emotion scores within the

year.

Efforts focusing on sports and emotions
are also progressing among competitors.
Dentsu has begun joint research with
Waseda University and Tokai University to
measure the emotions of people watching
sports using brain waves, heart rate, and
other data.
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In its medium-term management plan,
which ends in December 2027, the Dentsu
Group has positioned sports as one of its
new growth areas. On August 27th, the
company will also begin offering a
database that categorizes sports fans into
10 groups based on their preferences and
behavioral patterns, based on
approximately 60,000 survey results and
smartphone behavioral data, allowing it to
deliver advertisements to more effective
target groups in line with its strategy.

For example, the "Leisure-rich cluster,"
which consists of many baseball-loving
men in their 40s to 60s, is financially well-
off and is well-suited to financial products
and health management apps. Takamori
Nakakita of the Sports Business Solutions
Department said, "We will launch the
service in time for the World Athletics
Championships in September, the 2026
Milan-Cortina Olympics, the WBC and the
FIFA World Cup, allowing us to display
advertisements with even greater

precision."

CyberAgent is exploring advertising that
will provide a new sports viewing
experience.
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In February, the company collaborated with
KDDI and STYLY (Shinjuku, Tokyo), a
company that handles cross-reality (XR)
business, to create 3D video content of a
professional wrestling match. Viewers can
enjoy the video from any perspective using
a goggle-type device. "Within the 3D
content, you can even replace stadium
signs and include corporate logos on
players' uniforms and mats." Ryuichi Ayase,
Senior Product Manager at AbemaTV, talks
about the possibilities.

"Split screen advertising," which divides the
screen into a L-shape or other format
without interrupting the broadcast, is also
proving popular. Viewer ratings for live
sports broadcasts fluctuate greatly
depending on the situation, making it
difficult to time advertisements. Until now,
advertisements have often been inserted
during breaks in matches, causing viewers
to leave to go to the bathroom or eat.

AbemaTV's coverage has grown by 50% in
recent years

https://www.nikkei.com/news/article-translation/7ng=DGXZQOUC101810Q5A810C2000000 517



8/27/25,2:39 PM

ERTWERBL Ry hRVU—VEBIRE
B A UTcAbemaTV TIEIBEBN E50~60%
DHERETHTITWSE WS, AbemaTVD/N
RERATZ V=V IBRIE TTEREDOBERZHE
RUDD. EHRUKRETRTH52%, &R
HZERET D, BILTIET—EZXDI T Kt
ZESHTED, 26FERNICITRZ2ADEKICE
VATV Yy NRU—VBIREZ2HES LS
(e Y =R O el

HAN—I—I x> MI22%F, TABEMA; T
Yy h—WHZz2EHEERRE L. 25HICE
KXy 77Uy ZAH26FEDWBCZ BHATH
HEEET 2 ERKKRT Z2HE. RR—VEREBOH)
BLEY 7 MDED, BIEREY —EXTIEHE
EEILEMBIEEIAZILLE %R RUBRUVER
MTEDZENE L, FNRICESRWEREEM
FAEREICE>TSBREEREZET,

AR—=YRBO AR —y Tl % FH#

FZ2KLAOXKNUZZ (AU T7AIL=ZFM) D
VATV -FReEREREE (CEO) &
FZM—=VFMDIT Y XICHENTHEBEANKE
<. HROUFLHEE, £5E2,

https://www.nikkei.com/news/article-translation/7ng=DGXZQOUC101810Q5A810C2000000

WAL 2IRET v 7, AR—Y TS BRSSO P CRES ¢ HASEFHTH

AbemaTV, which was one of the first in
Japan to introduce split-screen advertising,
is seeing its number of ads grow at an
annual rate of 50-60%. AbemaTV's
Planning Director Takashi Kotani explains
the strengths of the service, saying, "We
can secure airtime for advertising while
allowing viewers to watch in a focused
state." The company is currently moving its
services to the cloud, and expects to be
able to display split-screen ads tailored to
the viewer's attributes by 2026.

In 2022, CyberAgent streamed all FIFA
World Cup matches for free on ABEMA.
On the 25th, Netflix announced that it
would exclusively stream the 2026 World
Baseball Classic in Japan, furthering the
shift to video streaming for watching
sports. With video streaming services,
viewers can often choose not to view ads
by paying an additional fee, so streaming
technology that does not cause discomfort
will become increasingly important for
advertisers in the future.

Jay Prasad, CEO of Relometrics
(California), a US company that evaluates
sponsorships in the sports sector, said,
"Sports is on a larger scale than other
forms of entertainment, so it's important

to visualize the effects."
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In July, the company fully launched its
sports sponsorship effectiveness analysis
service in the Japanese market. Until now,
advertising agency staff have often
manually counted the number of times
sponsor logos and other items were
displayed on television and other media.
Relometrics uses artificial intelligence (Al)
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to automatically measure how often
sponsored ads are viewed on television
and social media. The company aims to
have the system adopted by "hundreds to
thousands of companies" over the next
three years, including sports team
sponsors, television stations, and
advertising agencies. The day is coming
when new advertising technology will
emerge from the world of sports
excitement.
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